
THE MINDSE T OF BREAKING THROUGH

The Difference is 
B.R.A.V.E.
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What’s the 
Difference?



DO what they DO
vs

THINK how they THINK
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SaaS







Thinking BRAVE 
on Repeat



A Demonstration.
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B.R.A.V.E.
Th
e 

Mind
set



Brand
Will it strengthen the long-term value and 

reputation of your brand?



Relationships
Will it strengthen relationships with the 

audience we want to know, like, and trust us 

long-term?



Audacity

Did I hold space for creativity and 

embrace big, new, bold ideas?



Values

Does it uphold and strengthen the brand's 

core values?



Energy

Does it either create or pursue positive 

energy? 
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What’s the ROI?

• Efficiency

• Effectiveness

• Retention

• Engagement



Unforgettable
(ROI of Brand)



Connection
(ROI of Relationship)



Bigger Than The 
Sum of Its Parts

(ROI of Audacity)



Trust
(ROI of Values)



Culture
(ROI of Values)



B.R.A.V.E.



What’s the 
Difference?



DO what they DO
vs

THINK how they THINK





Thank 
you.Let’s 

Connect
lindsaytjepkema.com

lindsay@lindsaytjepkema.com

Get the Deck & The 

Card
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